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Treat every client, large or small, like the only one you will ever have, says Darlene K. Gregory, president and managing member of East Meets West Productions.
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Darlene K. Gregory 

President and managing member, 

EMW Productions, LLC dba East Meets West Productions 

Address: 400 Mann St., Suite 604 

Phone number: (361) 904-0044 or http://www.eastmeetswestproductions.com www.eastmeetswestproductions.com 

Hometown: New York 

Tenure in position: 10 years in advertising management positions at daily newspapers and business magazines in Texas, New York, New Jersey, Ohio and Iowa; and 15 years as president of EMW, a full-service advertising, marketing, event-planning company 

Education: Master's degree in marketing 
Biggest career break: Too many to count! My first promotion to senior management in the newspaper business, planning my first international conference, developing the first turn-key solutions to online and Web marketing challenges and landing my first clients for EMW all have been blessings. 

Career low point: I don't consider them low points, just challenges designed to make me stronger; 9/ll affected the company's international business, which led to the closing of the office in Wichita, Kan. 

Business turning point: Planning the first downtown career fair 15 years ago led to long-term relationships as the advertising and public relations agency of record for many regional and national firms. 

Business philosophy: Treat every client like the only one you’ll ever have. Create an environment that fosters creativity and integrity. Give back to the community through personal service. 

How would you improve Corpus Christi's business climate? Help new and expanding businesses locate funding programs to aid in their growth. Create job opportunities for our students. Find grants and other sources of revenue for nonprofits so the business community isn't the main source of funding for these worthy causes that are so necessary to the quality of life in South Texas. 

How will the skill set of your workers have to change in the future? Staff will need to continue to find new ways to create a return on investment and provide innovative solutions to building market share and brand for clients in an ever-changing, competitive marketplace. 
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